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WHY CHOOSING SOCIAL REPRESENTATIONS
THEORY WHEN STUDYING ECONOMIC
OBJECTS?
• Social representations theory is particularly useful as
concept in studying lay theories
• The development of lay theories about economic
phenomena can be studied effectively by examining
SR related to them (Kirchler and Hoelzl, 2013).
• The SRT framework can help understanding the lay
theories over the complex economic phenomena.
Moreover, contrasting such lay theories with expert
theories from economics can provide a better
understanding of differences between normative
predictions and actual behaviour of people

WHY CHOOSING SOCIAL
REPRESENTATIONS THEORY WHEN
STUDYING ECONOMIC OBJECTS?
• The focus of SRT on collective understanding stresses the
importance of thinking about economic phenomena not
only from an individual perspective, but also from the
perspective of social groups within the society (Kirchler &
Hoelzl, 2013).
• Mainstream macroeconomic models had difficulties
explaining the economic crisis of 2008 in a way that large
booms and busts can only be explained by large
exogenous shocks. On the contrary, some behavioural
models who hypothesized agents with cognitive abilities
limitations (who can be seen as agents reasoning
through their own social representations) give an
endogenous and behavioral explanation of economic
cyclicality (Darriet & Bourgeois-Gironde, 2015).

IN WHICH CONTEXT IS SRT USED IN
ECONOMIC PSYCHOLOGY?
• The SRT is used in the Economic field mostly when a new economic
object/phenomenon emerges therefore is being used having
exploratory and descriptive scope (Leiser 1983, 2010; Kirchler 2010;
Roland-Levy 2001, 2010; Tyszka 2001; Verges 1989, 2001).
• Moscovici opened a convincing scientific field of inquiry which finds
its development in both the different method updates for collecting
social representations (Abric 1994; Doise et al. 1992; Flament 1989;
Jodelet 1994; Verges 1984 ) and also in the updated results,
particularly in the field of economics (Leiser 1983, 2010; Kirchler 2010;
Roland-Levy 2001, 2010; Tyszka 2001; Verges 1989, 2001).
• Social representations allow the transformation of a “science of the
real” to science in the real, a quasi -physical dimension of it (science
of the real)(Moscovici 2014 , p. 19) through two main processes:
objectification and anchoring. Lay people through social
representations objectify the economic world: they make the
unfamiliar familiar.

WHO IS USING SRT WHEN STUDYING
ECONOMIC OBJECTS AND METHODS
PREFERRED ?
• A significant number of publications in the economic
field come from Europe (73.5%), within the european
countries, the authors that publish the most come from
France (34.7%), Austria (24.1%) and Italy (17.2%) (de
Rosa, Panzaru & Dryjanska, 2015).
• The french authors that published in the economic
thematic field, in most cases, chose the structural
approach with the word association technique (RolandLevy 2001, 2002, 2004, 2010 ; Verges 1989, 1994, 2001, Viaud,
2000). Some authors enrich their studies by adding

questionnairea (Roland-Levy 2003, Viaud 2000).

• In Austria and Italy the authors complemented the
word association technique with the associative
network (Kirchler 1998, 1997, 2007, 2010; de Rosa
1998, 1994, 2001, 2009)together with questionnaires.
• Although is less frequent, some studies are using
semi-structured interviews when studying the social
representations in the field of economics (Negura
2002, 2008, 2010; Roland-Levy, 1996).

THE WORD ASSOCIATION TECHNIQUE
IN STUDYING SR IN THE ECONOMIC
FIELD
• The free associations, revealed by the lexical
saliency of particular terms, form a way of probing
the interface between a public language at hand
and what spontaneous choices are made inside
this public language on economics. Moreover, the
approach in terms of social representations enables
us to collect data on more cognitive specific
processes through the ‘‘anchoring’’ process
(Roland-Levy, 2010).

PARTICIPANTS AND SAMPLES
• In terms of participants and samples, most of the
studies have used samples with more than one
hundred participants (Roland-Levy 2001, 2002, 2004,
2010 ; Verges 1989, 1994, 2001, Viaud, 2000; Kirchler
1997, 1998, 2007, 2010) while other have used fairly
large samples (more than five hundreds
participants) (de Rosa 1998, 2001; Bastounis et al.,
2004; Roland-Levy, 2003) .

STATISTICAL ANALYSES EMPLOYED
• Having the word association technique and the
questionnaire as prime methods used in
investigating social representations, authors were
able to perform various statistical analysis: chi
square, correlations, analysis of variance and
correspondence factor analysis (de Rosa 1998;
Bastounis et al., 2004; Roland-Levy, 2003; Kirchler,
2010).

CONCLUSION
• The previous examples were meant to provide a
snapshot view over the methodological aspects present
in the social representations studies related to economy.
As showed earlier the methodology is very diverse and
helps capturing a more complete picture of the reality.
• Having an explicitly articulated strategy for combining
information from multiple methods based on a belief
that the resulting inquiry will have increased validity,
more usefulness, or will be more comprehensive than
would have been the case if any single methodological
approach had been adopted alone is the main goal of
methodological diversity.

BIBLIOGRAPHY
Abric, J.C. (1994). Les représentations sociales: aspects théoriques. In: Abric, J.C. (ed) Pratiques sociales
et representations. PUF, Paris
Bastounis, M., Leiser, D., & Roland-Lévy, C. (2004). Psychosocial variables involved in the construction of
lay thinking about the economy: Results of a cross-national survey. Journal of Economic Psychology,
25(2), 263-278.
Darriet, E., & Bourgeois-Gironde, S. (2015). Why lay social representations of the economy should count in
economics. Mind & Society, 14(2), 245-258.

de Rosa, A. S. (1998). How to sell pullovers by provoking discussion on social issues. The role of the
Advertising for activating and diffusing Controversial Social representations. SR and contemporary social
problems. Ellinika Grammata publisher, Athens, 228-277.
de Rosa, A. S., Kirchler, E. (2001). Ambiguous images in advertising: an application of the associative
network method. In Roland-Lévy, C., Kirchler, E., Penz, E., Gray, C. Everyday representations of the
economy. WUV-Univ.-Verlag. pp. 68-93.
de Rosa, A. S. (1994). Social representations and mass-communication: the case of Benetton advertising.
In Conference of LAAP (Madrid, luglio). de Rosa, A. S., Kirchler, E. (2001). Ambiguous images in
advertising: an application of the associative network method. In Roland-Lévy, C., Kirchler, E., Penz, E.,
Gray, C. Everyday representations of the economy. WUV-Univ.-Verlag. pp. 68-93.

BIBLIOGRAPHY
de Rosa, A.S. & Bocci, E. (2009). Représentations sociales et communication de l’entreprise: profil
de la galaxie Benetton entre la dynamique organisationnelle et les représentations d’acheteurs
potentiels. İleti-ş-im, 301-342.
Doise, W., Clémence, A., Lorenzi-Cioldi, F., & Bourdieu, P. (1992).Représentations sociales et analyses
de donnésFlament, C. (1989) Structure et dynamique des representations sociales. In: Jodelet, D.
(ed) Les representations sociales. PUF, Paris
Kirchler, E. & Hoelzl, E. (2013). Social representations and economic psychology. In de Rosa, A. S.
(Ed.). (2013). Social Representations in the 'Social Arena'. Routledge, New York – London (pp.
223-233).
Kirchler, E., Kastlunger, B., (2010). Trust in times of financial crisis: an analysis of social representations
of Austrian experts and laypeople about financial crisis. IAREP/SABE/ICABEEP 2010 Conference
(International Association for Research in Economic Psychology/Society for the Advancement of
Behavioral Economics/Confederation for the Advancement of Behavioral Economics and
Economic Psychology), Koln, 5–8 September 2010
Kirchler, E. (1998). Differential representations of taxes: Analysis of free associations and judgments
of five employment groups. The Journal of Socio-Economics, 27(1), 117-131.

BIBLIOGRAPHY
Kirchler, E. (2007). Social representations of taxes. In Kirchler, E. (2007). The economic psychology of tax
behaviour. Cambridge University Press. pp. 28-102.
Kirchler, E. (1997). The burden of new taxes: acceptance of taxes as a function of affectedness and
egoistic versus altruistic orientation. The Journal of Socio-Economics, 26(4), 421-437.
Kirchler, E., Hofmann, E., & Kamleitner, B. (2006). L’euro tra aspettative e processi di adattamento.
Psicologia Sociale, (2), 255.
Leiser, D. (1983). Children's conceptions of economics—the constitution of a cognitive domain. Journal of
Economic Psychology, 4(4), 297-317.
Leiser, D., Bourgeois-Gironde, S., & Benita, R. (2010). Human foibles or systemic failure—Lay perceptions of
the 2008–2009 financial crisis. The Journal of Socio-Economics, 39(2), 132-141.
Moscovici, S. (1961/2014). La psychanalyse, son image et son public. PUF, Paris
Negura, L., Maranda, M.F., Yergeau, R. (2002). Formation et pratiques gestionnaires. La représentation
sociale du temps chez les ètudiantes en administration. In Fournier, G., & Béji, K. (2006). De l'insertion à
l'intégration socioprofessionnelle: rôles et enjeux de la formation initiale et de la formation continue.
Presses Université Laval. Pp. 143-156

BIBLIOGRAPHY
Negura, L., & Deslauriers, J. M. (2010). Work and lifestyle: Social representations among young
fathers. British Journal of Social Work, 40, 2652–2668.
Negura, L., & Samson, A. (2008). Jeunes et travail:«l’avantage» d’être francophone en Ontario.
Reflets: Revue ontaroise d'intervention sociale et communautaire, 14(1), 129-153.
Roland-Lévy, C. (2001). Financial behavior of households and social representations. Everyday
representations of the economy. Wien: WUV-Verlag, 67-91.
Roland-Lévy, C., Boumelki, F. E. P., & Guillet, E. (2010). Representation of the financial crisis: effect on
social representations of savings and credit. The Journal of Socio-Economics, 39(2), 142-149.
Roland-Lévy, C. (2002) Becoming European with the Euro: teenagers’ attitudes before and after
2002, in Ross, A. (ed) Future Citizens in Europe . London: CiCe, pp 393 – 399.
Roland-Lévy, C. (2003, July). Genesis and Evolution of the Representations of the Euro. Paper
presented at Euro-Workshop (IAREP) (Vol. 3).
Roland-Lévy, C. (2004). De la psychologie sociale à la psychologie économique en passant par la
psychologie politique.Cahiers de Psichologie Politique, 5.

BIBLIOGRAPHY
Roland-Levy, C. (1996). A typology of consumer profiles. IInd International Conference on Social
representations.
Tyszka, T. (2001). What determines perception of economic phenomena more: direct personal
experience or mass communication. Everyday representations of the economy. WUV
Universitätsverlag, Wien, 177-188.
Verges, P. (1989). Representations sociales de l'économie: une forme de connaissance. In: Jodelet
D (ed) Les representations sociales. PUF, Paris, pp 387–405.
Verges, P. (1994). Les representations sociales de l’economie: une forme de connaissance. In:
Jodelet, D. (ed.) Les representations sociales. Presses universitaires de France (1re ed. 1989), Paris,
pp 387–405.
Vergès, P. (1984). Une possible méthodologie pour l'approche des représentations
économiques. Communic.-Inf, 6(23), 375-398.
Vergès, P., & Bastounis, M. (2001). Towards the investigation of social representations of the
economy: Research methods and techniques. Everyday Representations of the Economy. Vienna:
WUV.
Viaud, J., & Roland-Lévy, C. (2000). A positional and representational analysis of consumption.
Households when facing debt and credit. Journal of Economic Psychology, 21(4), 411-432.

