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Overview	  

Ques-on:	  Rela-onship	  between	  social	  and	  
seman-c	  structure	  

Theory:	  P.	  Bourdieu	  	  

Place:	  Faculty	  of	  Social	  Science,	  Masaryk	  Un.	  

Datum:	  2009	  

Case:	  	  628	  (students)	  



Bourdieu	  Pierre	  	  	  	  	  

•  Social	  space	  –	  social	  field	  

•  Social	  posi-on	  	  	  	  	  	  	  	  	  	  	  	  Habitus	  (Taste)	  	  

•  Dis-nc-on	  

Bourdieu,	  P.	  Dis$nc$on:	  A	  Social	  Cri$que	  of	  the	  
Judgement	  of	  Taste.	  1984.	  



Dis-nc-on	  through	  fashion	  



Dis-nc-on	  through	  fashion	  



Method	  –	  Habitus	  space	  

Ques%onaire:	  
Assignment	   photos	   to	   the	  
corresponding	  agents	  



Results	  -‐	  Interpreta-on	  

•  Habitus	  space	  
•  Structure	  
•  Dis-nc-on:	  
Close-‐Oposite	  	  



Seman-c	  space	  -‐	  Methods	  

•  Two	  steps	  
	  a)	  Asocia%on	  (case	  =	  70)	  

	  b)	  Seman%c	  differen%al	  (case	  =	  628)	  	  





Results	  –	  Topography	  	  

Seman%c	  space	   Habitus	  space	  
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Analysis	  –	  Seman-c	  space	  
Department	  of	  

ENVIRONMENTAL	  
studies	  

Department	  of	  
POLITICAL	  science	  

Department	  of	  
INTERNATIONAL	  

RELATIONSHIP	  studies	  



Seman-c	  space	  



Sta-s-cs	  –	  Habitus	  space	  
Total Variance Explained	  

Compo
nent	  

Initial Eigenvalues	  
Extraction Sums of Squared 

Loadings	  

Total	  
% of 

Variance	  
Cumulative 

%	   Total	  
% of 

Variance	  
Cumulative 

%	  
1	   2,980	   42,565	   42,565	   2,980	   42,565	   42,565	  

2	   2,037	   29,101	   71,666	   2,037	   29,101	   71,666	  

3	   1,117	   15,951	   87,617	  

4	   ,571	   8,163	   95,780	  

5	   ,170	   2,424	   98,204	  

6	   ,087	   1,247	   99,451	  

7	   ,038	   ,549	   100,000	  
Extraction Method: Principal Component Analysis.	  



Design	  of	  the	  method	  

1,	  Agents	  in	  social	  space	  
2,	  Photographs	  	  

3,	  Ques-onary	  	  

4,	  Analysis	  

5,	  Results	  interpreta-on	  	  



I	  .	  Step	  -‐	  Selec-on	  of	  the	  agents	  

•  Experts	  

•  Case	  study:	  7	  departments	  of	  the	  FSS	  

(department	  of	  the	  sociology,	  politology	  etc.)	  



	  	  	  	  II.	  Step	  -‐	  Photos	  

•  10	  photos	  of	  every	  agents	  
•  Reduce	  from	  10	  to	  2:	  	  

	   	  -‐	  Quota	  selec-on	  

	  Case	  study:	  70	  photos	  	  	  	  	  	  	  	  14	  photos	  	  



III.	  Step	  -‐	  Ques-onaire	  

•  Ques-onaire	  with	  
chosen	  photos	  

•  Assignment	  photos	  
to	  the	  
corresponding	  
agents	  



IV.	  Step	  -‐	  Analysis	  –	  case	  study	  

Results	  Stereotypes	  on	  FSS	  2006	  



V.	  Step	  -‐	  Interpreta-on	  

•  Social	  space	  
•  Structure	  
•  Dis-nc-on:	  
Close-‐oposite	  	  


