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Theoretical Basis of the ResearchTheoretical Basis of the Research



Research DesignResearch Design

Hypothesis of the research is that the type of gender identity of female

managers is interconnected with the choice of priority values,

attitudes toward gender relations.

Methodologically the study was based on the following procedures:

S. Bem test – the type of gender identity,

M. Rockeach test – priority values, 5-grade scale,

Lusher test modification.

Quantitative analysis – SPSS 13.

Sample – 250 female university students of Management Departmenrt

and 52 female bank managers.



Representation of Gender Identity TypesRepresentation of Gender Identity Types

9,6%5,2%Undifferentiated

38,5%40,8%Androgynous

38,5%36% Feminine

13,5%18%Masculine

Female managersFemale studentsType of gender identity



Terminal Values Factors of Students Future ManagersTerminal Values Factors of Students Future Managers

• 1st factor “Active position in life”: active life (,711), materially well provided life
(,531), knowledge (,523), productive life (,622), development (,503), freedom
(,678) and self-confidence (,642).

This factor reflects aspiration for being an active social actor, able to broaden
boundaries of philosophy of life, need to be free in the choice of activity while
having good material base and being confident.

• 2nd factor “Creative humanistic position in life”: beauty of nature and art (,761),
happiness of others (,598) and creativity (,694).

This factor reveals connection between self-realization in creativity as well as
contemplation of beauty with care about other people.

• 3rd factor “Social aspect”: interesting work (,714) and good and loyal friends
(,775).

Here the need in professional self-realization is bounded with positive interaction
among friends.

• 4th factor “Love”: love (,887).

• 5th factor “Philosophical aspect”: life wisdom (,610) and health (,701). In this
factor philosophical attitude to life is connected with awareness of the health
importance as a value to strive.



Cluster Analysis of Terminal Values (Students)Cluster Analysis of Terminal Values (Students)

1st group the values-goals of the factors “Love” and “Philosophical aspect”, 2nd

group – “Creative humanistic position in life”,

3rd group – “Active position in life”, “Creative humanistic position in life” and

“Social aspect”.



Instrumental Values Factors of Students FutureInstrumental Values Factors of Students Future

ManagersManagers



Cluster Analysis of Instrumental Values (Students)Cluster Analysis of Instrumental Values (Students)

The 1st group -  “Conscientiousness in activity” and “Sincere care”. Students of
this group are efficient, conscientious workers who can work in subordinate
position and who is able display empathy according to the stereotypes of
traditional femininity.

For the 2nd group - “Intellectual pragmatism” and “Determined persistence”.
Students of this group think that it is important to be determined while
achieving their goals; they highly evaluate their independence and are aware of
importance of those qualities which characterize real professionals.



Terminal Values Factors of Female ManagersTerminal Values Factors of Female Managers



Cluster Analysis of Terminal Values (Managers)Cluster Analysis of Terminal Values (Managers)



Instrumental Values Factors of Female ManagersInstrumental Values Factors of Female Managers



Cluster Analysis of Instrumental Values (Managers)Cluster Analysis of Instrumental Values (Managers)



ConclusionConclusion

• It is possible to assume that androgynous type of
gender identity promote reduction of inner conflict
between gender and leadership roles, while feminine
type of behavior can intensify this conflict.

• Practical meaning of this study is related to
developing psychological TRAINING for women
future managers taking into consideration gender
identity type and its meaning content. Such training
can be included in the main course of Management
Department and can be optional.
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