


Research Plan 

Communication Strategy and approach from global 
organizations and global companies 



Research plan 
•  Qualitative approach as methodology 
•  Comparative overview regarding global organizations and global 

companies 
•  Selected international organizations: (can be changeable) 

–  United Nations 
–  European Union 
–  ECB 

•  Selected companies: (can be changeable)  
–  JP Morgan 
–  Time Warner 
–  Telefonica 
–  Goldman Sachs 



Research Proposal 

•  Area of study 
– Corporate communications department 

organization, structure,  
– Study of corporate communications actions 

and approach to global and local public 
•  Web Pages 
•  Magazines 
•  Press Releases 
•  Corporate responsibility actions 



Research Proposal 

•  Qualitative Content research on corporate 
communications delivered from these 
organizations 
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Bibliography 

•  Web Pages from these organizations 
mentioned 

•  Interviews to some of the corporate 
communications responsibles of these 
organizations 

•  Press Releases and media communication 
online from these organizations 


