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Hegemonic representations were defined as:
“Representations shared by all members of a
highly structured group — a party, city or a nation —
without having been produced by the group.
[They] prevail implicitly in all symbolic or affective
practices. They seem to be uniform and coercive.
They retlect the homogeneity and stability that the
French sociologists had in mind when they called
these representations collective.” (p. 221).



Emancipated representations were considered:
“(...) the outgrowth of the circulation of knowledge
and ideas belonging to subgroups that are in more
or less close contact. Each subgroup creates its
own version and shares it with others. These are
emancipated representations with a certain degree
of autonomy with regard to the interacting
segments of society. They have a complementary
function in so far as they result from exchanging
and sharing a set of interpretations or symbols.
They are social by virtue of the divisions of
functions and the information brought together
and coordinated by their means.” (p. 221).



Lastly, polemic representations were described as:

“They are representations generated in the course of social conflict, social
controversy, and society as a whole does not share them. They are
determined by the antagonistic relations between its members and
intended to be mutually exclusive. These polemic representations must
be viewed in the context of an opposition or struggle between groups and
are often expressed in terms of a dialogue with an imaginary
interlocutor.” (p. 221-222).

The example used to illustrate this last type of social representation was
the representation of Marxism in France, where different versions of
Marxism could be identified, each shaped by the polemic relations
between believers and non-believers, or communists and liberals.


















1. The 'battle of ideas' over Rosia Montana.
Focus: 'biography' of the social representations
created and transmitted through media by the
main stakeholders involved in the conflict over
Rosia Montana (sources - makers for the
representations emerged in society due to this
conflict): ‘Save Rosia Montana movement vs.
the Rosia Montana Gold Corporation



2. Pictorial social representations of Rosia Montana:
[s it red or green?

Focus: Iconic dimension in the representation of the
place Rosia Montana
3. The Rosia Montana affair in Romanian

printed media

Focus: content and dynamics in the media
representation of the RM issue






Still, there is need ...

to deepen the analysis, to explore more
the conflict at local level, to re-start the
analysis of SRs in the community ot
Rosia Montana, to overcome the
challenges encountered when "entering
the minefield", to rethink research
strategies and methods when
approaching SR at the level of the local
community...












