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Genesis, development and actuality  
of the Social Representation theory  

in more than fifty years (1961-2011 and beyond):  
the main paradigms and the "modeling approach" 
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Research lines developed  by the Sapienza 
members of the teaching board of the  
European/International Joint Ph.D. in  

Social Representations and Communication 
 
  

the contribution of the social psychology group  
at the 

Communication and Social Research 
Department 



Theoretical and methodological 
issues 

•  Interdisciplinary framework; psychology and social 
sciences 

•  Towards a truly “social” psychology; mind in the context 
of interactive, social and cultural processes 

•  Social construction of knowledge; the role of language, 
discourse, interactions; at personal as well as at 
institutional and societal level 

•  Social representations of significant social issues 
•  Qualitative and quantitative analysis 

•  media, social and institutional texts 
•  visual products 
•  multimodal analysis of interpersonal communication 

 



Persons 

Department affiliates 
•  Bruno Mazzara 
•  Giovanna Leone 
•  Mauro Sarrica 
•  Sonia Brondi 

Junior collaborators 
•  Alice Roseti 

•  Alessandra Moruzzi 
•  Isora Sessa 

•  Stefano Migliorisi 

•  Monica Maietto 

 



Research lines 
•  Environment and sustainability 

•  ACCESI project (FIRB 2012-2016) 
•  New generations 
•  Eco-villages 

•  Social memory and intergroup reconciliation 
•  intergerational memory of terroristic violence 
•  recollection of in-group past faults 

•  Social representations of economic processes 
•  media and global crisis representation 
•  econmics, politics, and european integration 

•  Ambivalence of helping relations   
•  the social costs of helping behavior 
•  prejudice, intergroup relations and helping behavior 
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